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OutlineOutline

• Our context
• Wellington Region’s School Travel 

Plan ProgrammePlan Programme
• Walking (& cycling) Journey PlannerWalking (& cycling) Journey Planner
• Active a2b



Context

• RLTS Vision:

Context 

• RLTS Vision:
“People will generally walk or cycle for short 

and medium length trips… networks will be g p
convenient, safe and pleasant to use”

T l D d M t• Travel Demand Management
Target: Over 40% of school will have travel 

plans by 2016plans by 2016
Target: A new workplace initiative every year!

• Regional Walking Plan
Target: Active modes will account for at least 

15% of region wide journey to work trips





ProcessProcess



Survey resultsSurvey results

• Reasons for driving
• What would encourage walking?• What would encourage walking?
• What has been done?What has been done?
• Mode changeg
• Perception of route safety



Parents’ main reasons for driving, over the period 2006-2009
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Likelihood of parents allowing their children to walk
to school more often over the period 2006 2009to school more often, over the period 2006-2009
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InitiativesInitiatives

• Engineering - School Zone signs• Engineering - School Zone signs, 
crossings, parking changes

• Safety promotions & education
W lk/Wh l d• Walk/Wheel days 

• Bike clubs Walking School• Bike clubs, Walking School 
Buses

• Teachers’ workshops 



Change in mode of travel to school between 
class baseline and evaluation surveys
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Extent that parents agree or disagree 
that their child’s route to school is safe

between parent baseline and evaluation surveys

38.4%40%

45%

s

Baseline

E l ti
31.0%

22 8%
25.6%25.5%

25%

30%

35%

on
de

nt
s Evaluation

22.8%

15.6%
15%

20%

25%

t o
f r

es
po

10.7% 9.9%
11.5%

9.1%

5%

10%

15%

Pe
rc

en
t

0%

5%

strongly agree agree disagree strongly don't know
disagree



• Primary student= $85.18/yr
S d t d t $124 81/• Secondary student= $124.81/yr

• BCR= 6.0   





journeyplanner.org.nz

































OutlineOutline

• Offered to 30 000 peopleOffered to 30,000 people
• 54 work places sent out invitesp
• 894 people signed up
• 212 drove more that twice a week

Age of Active a2b participants
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Support offeredSupport offered

• Events and challenges 
• Social support 
• Advice, information and training

E t d• Encouragement and progress 
measurement



Number of participants who received tools and
the percentage of those who found them helpfulp g p

Number 
distributed

Active a2b 
plus (% who 
rated the tool 

Active a2b standard 
(% who rated the tool 

useful)
useful)

)

Phone Call 169 86 n/a
E l 830 83 80E-newsletter 830 83 80
Desktop Calendar 220 80 78
Journey Planner Not known 77 84Journey Planner Not known 77 84
Walk2Work Day Not known 73 87
Bikewise Challenge 254 72 83Bikewise Challenge 254 72 83
Summer Steps Challenge 406 70 85

Go By Bike Day Not known 67 85Go By Bike Day Not known 67 85
Discount Card 195 64 62
Nominate a Mate Not known 57 65
Ride to Work brochure 42 57 62
Family Pack 56 48 50







M d h f A i 2b Pl i i b fMode share for Active a2b Plus participants before 
and after programme
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45% of Active 64% of Active48% of Active 45% of Active 
a2b participants 
said Active a2b 

h l d h

64% of Active 
a2b participants 
said Active a2b 
i d h i

48% of Active 
a2b participants 
said Active a2b 

h l d h helped them 
walk or cycle 

outside of work 

improved their 
health and 
wellbeing

helped them 
walk or cycle to 

work more
more

g



E i d b fi d f A i 2bEstimated benefits accrued from Active a2b programme

All standard All 
All ‘Plus’ 

participants 
(212)

participants (678) participants 
(890)

(212)

Weekly benefits from 
walking

$1374 $2020 $3394

Weekly benefits from 
cycling

$1138 $1675 $2813

Total weekly
benefits

$2512 $3695 $6207

T t l b fit $50 240 $73 900 $124 140Total benefits over 
20 weeks

$50,240 $73,900 $124,140



For moreFor more…

• http://www.gw.govt.nz/activea2b/



Questions?Questions?



Kia ora.Kia ora.
Thank you.


